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Industry Expert
Bill Strohacker
Creative Director - Strohacker Design School
Former Brand Director – Virgin Group

Brief
Develop a strong, honest, graphically expressive and 
uncomplicated set of communications that represent your
brand identity.

Concept
My aim was to create a professional self-brand identity that 
focused on both positive and negative space. I asked myself 
who am I? What do I do? And why does it matter? This helped 
to develop how I want to communicate to others and represent 
how I want to be perceived. The colour palette has been 
specifically thought through and created to be based on my 
identity as an individual. 

BRAND IDENTITY
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Industry Expert
Nick Williams – 4th Avenue Graphics
Author - ‘Denim Branded’
Former Head of Graphics – Levi’s & Puma

Brief
Design a new denim brand with the deliverables to include 
rivets, buttons, paper labels, leather patch, pocket stitching and 
produce a t-shirt.

Concept
The Forged Denim brand pays homage to Ernest Budd a 
blacksmith from the small village of Sutton in West Sussex. 
He was well known throughout the area for his master 
craftsmanship, displays of corn dollies and his hand-crafted 
rivets. The brand continues to encompass the legacy of Ernest 
Budd and tells the tale of the 60 years he lived in the village.

BRAND & APPAREL DESIGN
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Industry Expert
Carol Seatory
Graphic Designer, Illustrator & University Lecturer

Brief
Design a print-based magazine/journal from concept and 
market placement to final, print-ready layouts.

Concept
Parallax Journal is a new arts and humanities biannual 
publication with the first issue considering the theme of ‘Light’. 
The interdisciplinary journal showcases some of the finest minds 
from across different disciplines. Bringing literature, architecture, 
photography, and fine art into conversation the journal explores 
universal concepts through a myriad of disparate disciplines to 
generate a meaning. Parallax Journal has been created to spark 
international debate, shift perceptions and create a platform for 
individuals to submit critical and creative pieces of work around 
a common theme.

EDITORIAL DESIGN
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Industry Expert
Sophie Palmer
Artist, Pattern Designer & Founder – Sophie Darling

Brief
Design a repeat pattern that can be used across multiple 
products to promote a brand or collection. Create and make 
a packaging solution that is actual size, fit for purpose and 
contains a printed product. 

Concept
The modern cycling brand Rapha want a new Spring clothing 
collection with something that is true to their brand image and 
uses similar colours. I created a Rapha collection based on the 
star constellation Antlia, ‘The Air Pump’, which is best viewed in 
Spring and is presented like a peak. The repeat unisex pattern 
has been inspired by chain mail and steel structures, a metaphor 
for strength, endurance and courage. The jersey is designed to 
stand out on the road, whilst the t-shirt offers style and comfort 
off the bike. The package has been created to hold either top 
garment and manifests Rapha’s premium and quality brand, 
whilst also adding a pleasant user experience.

PATTERN & PRINT DESIGN WITH PACKAGING
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Industry Expert
Sara Watkins
UX Specialist & Director – KW Interactive
Former Executive Producer – BBC iPlayer

Brief
Apply User Experience methods and deliverables to create a 
personal website.

Concept
To create an engaging homepage and a portfolio that is seamless 
to navigate through, whilst also keeping the user interested. 
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WEB/UX DESIGN
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Industry Expert
Ian Edwards
Advertising Creative - J. Walter Thompson, London

Brief
Produce an advertising campaign for the V&A Museum in 
London. The idea should be able to work across a number of 
platforms and communicate to the general public, the young 
and old, and people with an interest in design, art history and 
popular culture.

Concept
‘The House Where Sparks Collide’
Having to encompass a wide audience it is important to 
advertise just as much to people who have never been to the 
V&A. The outcome needed to show that the V&A are as much a 
part of Britain’s art and design future as they are of its past. My 
communication idea was to show that the V&A is the home of 
human creativity, with all of its showcased artefacts I needed to 
create a campaign that sparks interest and inspiration.

ADVERTISING CAMPAIGN
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Industry Expert
Oliver Udy
Photographer, Publisher, & University Lecturer

Brief
Produce your own documentary photography project from 
concept to final printed book. 

Concept
‘Out Back’ glances behind the scenes of a popular seaside 
and family entertainment centre situated along the South 
Coast. It depicts the areas that are hidden from the public 
gaze, displaying the stark and chaotic life of the workplace. 
The dichotomy between the overcrowded shelves and the 
un-cleaned staff toilet reveal signs of human encounter without 
needing to physically show their presence. The project forces 
the viewer to render and apply imagination to what the front of 
house might appear like.

Awards won
Plymouth University Art & Humanities Dean’s Award in Photography
Greg O’Shea Memorial Prize

PHOTOGRAPHY BOOK
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ABOUT ME

Sutton Auckett completed his BA Hons in Photography 
at Plymouth University and has a background focusing 
upon visual communication. In previous work he has 
explored virtual and ‘invisible’ technologies in fine 
art photography. Upon completion of his degree, he 
received two awards in recognition of his sustained 
development of photographic practice and quality of 
his final major project. Having been a member of the 
art community and delivering lectures in photographic 
practice, Sutton recently enrolled at Strohacker Design 
School. Since graduating he has learnt to adapt his 
skills within a design context, and refine innovative 
visual concepts working to live professional briefs.

instagram.com/suttonauckett linkedin.com/in/suttonauckettvimeo.com/user36554744
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